




























































































K-9 Program Report 

K-9 Visits to Schools. Civic Groups. & 
Other Organizations 

Calls for Assistance from Other 
Agencies 

K-9 Deployments 
Drugs 

Patrol 
Search Warranis 

Arrests 

Seizures 
Cash 

Drugs 
Paraphalia 

Weapons 
Stolen Property 

Vehicles 

Total $ Value of Seizures 

Officer Vickery & K-9 Cuff 

2013 

34 

26 

428 

299 
23 

164 

$189,797.00 
$235,834.00 

$8,528.00 
$19,950.00 

$16,000.00 
$8,000.00 

$478,109.00 

2014 

19 

77 

517 
486 

57 

276 

$30,834.00 
$263,769.00 

$13,199 
$7,250.00 

$21,000 
$13,300.00 

$349,352.00 
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Community Relations 

The Billings Police Department in cooperation with the Downtown Improvement 

District provides two designated officers to the downtown area. The presence of these 

officers walking/riding throughout their downtown "beat" provide a safer downtown for 

the community at large as well as for those who are visiting Billings for the first time. 
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Neighborhood/Business Watch 
Programs 

2012 2013 

Neighborhood Watch 
17 22 

Presentations Given 

Total Number of Neighborhood Watch 
155 170 

Programs 

Business Watch 
110 2 

Presentations Given 

Total Businesses Covered by 
271 273 

Business Watch 

Child ID Kits Given Out 775 520 

Crime Prevention 
Presentations Given 

2014 

16 

130 

0 

273 

750 

25 
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Chat 
With 

Chief 

Chief St. John meets with the public at least twice a year in a format called Chat 

With the Chief In 2014 ChiefSt. John did a live remote with Talk Radio KYYA at the 

Burger King on Grand Avenue. He also met in person with the citizens of Billings 

February 5th & 6th at Off the Leaf Coffee Bar on Grand Avenue and December 17th & 18
th 

at the Billings Public Library Downtown. 

During these meetings citizens are able to take advantage of the opportunity to 

have a face-to-face conversation with Chief St. John to share their ideas, thoughts, 

concerns, observations, or whatever else might be on their minds. The dates and locations 

of these events are sent to the local media and also posted on our Facebook ((J page. 

48 


	Annual Report Final 4-2-2015 Part 1.pdf
	Annual Report Final 4-2-2015 Part 2

